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Market Demand and Opportunity Traps The Thought of PHS in China
LI Shi — ming LI Ping XIAO Lei
Univ.of Elec.Sci.& Tech.of China Chengdu 610054 China

Abstract This paper analyzes the driving factor development course gain and loss and investment benefit of PHS
in China. Tt displays that satisfying the consumer’ s need simply can’ t make firms invincible and is difficult to build the
core competitive advantage and realize sustainable development. The transformation from meeting the need to creating and
the guiding demand through the technical support then changing management idea is a key of enterprise develops. Oth-
erwise pursuing the consumer’ s need possibly lures the enterprise to fall into’ the opportunity traps” .
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