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The Non - controlling Solutions to the Administrative Ethical Dilemmas

LIN Zhi ZHANG Zhen
(Univ.of Elec.Sci.& Tech.of China Chengdu 610054 China)

Abstract  As for the =olutions to administrative ethical dilemmas, scholars always study it from the angles of envir-
onment, principle and methods such as the extemnal controlling — the laws and the internal contsolling — the ethics. How-
ever, why do there still exist illegal and unmoral problems in reality? It is necessary for us to find non — controlling mea-
sures .

Key Words ethical dilemmas; the researching value; the human nature hypothesis; intemnal and external

control; non = controlling measures
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Business Model Innovation of Small Businesses

ZHANG Jia - rui
{Southwesten Univemsity of Finance & Economics Chengdu 610074 China)

Abstract Business mode! innovatien is an etemal topic . The thesis firstly clarifies the connotation of business mod-
el by redefining it,and then anslyzes the components of business model. The author proposes that in the face of the fierce-
Iy competitive market, business model innovation is a neceasary condition for a small business to maintain its relatively
competitive advantage.In addition, the thesis establishes 2 “genre business model for small business” on the basis of Por-
ter's Focus Strategy and Value Chain theories.

Key Words business model innovation; small business; competitive strategy
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