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Customer Knowledge and the Organizational Analysis of Customer Knowledge

MENG Li - jun

ZHANG Da - liang HU Xu - chu

(Zhejiang University Hangzhou 310037 China)

Abstract The knowledge that customers have is one of the most valuable customer assets. By managing customer

knowledge, companys should grasp the market opportunity more rapidly and more exactly than their competitors, enhance

the company’ s core competence, thereby they could creat more values for the customers, shareholders, companies . Ac-

cordingly, this paper will analyze how to manage customer knowledge to creat more values for companies from the compa-

ny’s view.
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customer knowledge;

customer knowledge management
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